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AB 1720 – California Fans First Act  
SUMMARY 
AB 1720 protects fans from excessive ticket price 
gouging by capping the resale price of tickets for 
concerts and other live entertainment events at no 
more than 10% above face value, including fees. 
This bill curbs predatory ticket scalping by brokers 
and automated bots while still allowing reasonable 
fan-to-fan resale when someone can no longer 
attend an event. 

 

BACKGROUND 
For decades, live events were accessible to middle 
class and working fans who wanted to see their 
favorite artist or band live in concert, watch a 
beloved music when it comes to town, or enjoy a 
comedy show after a long week. Fans could 
purchase tickets at the box office and see world-
famous bands like the Rolling Stones at affordable 
prices. That changed with the transition of ticket 
sales to online platforms and the rise of ticket 
scalping as a highly profitable scheme. 
 
Professional scalpers often purchase large numbers 
of tickets the moment they go on sale and 
immediately upload them to secondary resale 
websites at steep markups. These markups have 
skyrocketed in recent years. The average secondary 
market price for tickets to the North American leg 
of Taylor Swift’s Eras Tour was approximately 
$3,801 per ticket, compared to an average face 
value of $253.56. Similarly, tickets for major tours 
by Beyoncé and Harry Styles averaged $1,096 and 
$1,061 on secondary markets. 
 
Recent studies show that fans pay an average of 
203% over face value when purchasing tickets on 
resale platforms. In many cases, artists who 
intentionally keep ticket prices low to make their 

shows accessible still see their tickets flipped for 
massive profits. For example, Luke Combs 
intentionally priced his tickets modestly at $72.16, 
yet 7,767 tickets were resold on the secondary 
market for more than $2.3 million, with an average 
resale price of $298.52 – a 313% markup. 
 
These practices allow ticket scalpers to profit 
significantly without contributing to the event 
itself. When a fan purchases a ticket through the 
primary market, their money supports the artist, 
the venue, and the staff who make the event 
possible. But when they pay thousands of dollars 
over the face value on the secondary market, the 
money only goes into the scalper’s pocket. A recent 
analysis by the National Independent Talent 
Organization found that ticket resellers earned an 
average cumulative profit of $41,000 per show by 
charging roughly double the original ticket price. 
 
Research shows that restrictions on ticket resale 
such as price caps lead to higher overall attendance 
at events and actually allow tickets to be purchased 
by people who want to attend the event.  
 

EXISTING LAW 
California law does not cap the price at which 
event tickets may be resold. Several countries have 
adopted policies to curb ticket scalping. The United 
Kingdom recently enacted a law prohibiting tickets 
from being resold above face value. Other 
countries, including Denmark, Belgium, Ireland, 
Portugal, Italy, Norway, and Japan have 
implemented bans or caps on ticket scalping, some 
from as early as 2007.  
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Several U.S. states, including New York, Wisconsin, 
and Washington, have also introduced legislation 
to cap resale ticket prices this year. 
 

PROBLEM 
Professional scalpers and automated bots exploit 
the current system by purchasing large numbers of 
tickets the moment they go on sale and 
immediately listing them on secondary platforms at 
inflated prices. These practices make it difficult for 
real fans to obtain tickets at face value and drive 
prices far beyond what artists intended. 
 
While some platforms offer capped resale 
programs, these systems often require artists to 
restrict resale to a single platform. This can give 
companies that already dominate the primary 
ticket market an unfair advantage in the secondary 
market as well. Many artists, particularly smaller or 
emerging performers, do not have the contractual 
leverage to require these protections. 
 
As a result, ticket scalping has grown into a 
profiteering scheme that benefits from scarcity and 
speculation, pricing out fans while diverting 
revenue away from artists, venues, and local 
entertainment economies. While professional 
scalpers profit from excessive resale markups, 
artists, performers, venue operators, and event 
staff do not see a single additional dollar. 

 

SOLUTION 
AB 1720 restores fairness to the ticket marketplace 
by capping resale prices for live event tickets at no 
more than 10% above face value, including fees. 
The bill applies to concerts and other live 
entertainment events but does not apply to 
sporting events. 
 

By limiting excessive markups, the bill removes the 
financial incentive that drives large-scale ticket 
scalping while still allowing everyday fans to resell 
tickets if they cannot attend and recover their 
costs. Importantly, the bill applies the same resale 
cap across all ticket marketplaces. This ensures 
artists are not forced to rely on a single platform’s 
resale system and encourages fair competition 
among ticket resale platforms while protecting fans 
from price gouging. 
 
AB 1720 helps ensure tickets go to real fans at fair 
prices, supports artists who want to keep their 
shows accessible, and protects California’s live 
music venues and cultural economy. 

 

SUPPORT 
Music Artist Coalition (Co-Sponsor) 
National Independent Talent Organization (Co-
Sponsor) 
National Independent Venue Association (Co-
Sponsor) 
Advance Redding Venue (Redding) 
American Association of Independent Music 
American Federation of Musicians  
Artist Rights Alliance 
Association of Performing Arts Professionals 
Biscuits and Blues Venue (San Francisco) 
Black Music Action Coalition 
Café Colonial Venue (Sacramento) 
CA Arts Advocates 
Fan Alliance 
Fox Theater Venue (Salinas) 
Future of Music Coalition 
Ground Control Touring  
Harlow’s (Sacramento) 
Ineffable Music Group 
Like Management  
Lucky Man Management  
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Moe’s Alley Venue (Santa Cruz) 
Mongrel Music 
Music Box Venue (San Diego) 
Music Managers Forum 
Nederlander Concerts  
Paradise Artists 
Partisan Arts 
Recording Academy 
Redding Civic Auditorium (Redding) 
ROAM 
SAG-AFTRA 
Soda Bar Venue (San Diego) 
Songwriters of North America 
Sound Talent Group 
Stuart Ross Management  
TBA Agency 
The Boardwalk Venue (Orangevale) 
The Colonial Theater Venue (Sacramento) 
Turlock Community Theater Venue (Turlock) 
United Musicians and Allied Workers  
1720 Warehouse Venue (Los Angeles) 
72 Music Management  

 

FOR MORE INFORMATION 
Yasamin Salari | Legislative Director  
Office of Assemblymember Matt Haney 
(916) 319-2017 
Yasamin.Salari@asm.ca.gov 
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